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ABSTRACT
Syarikat Takaful Malaysia Berhad was incorporated on the 29ih November 1984 with an
authorized capital of RM500 million and a paid up of RM 10million. It commended
operation on the 22nd of July, 1985 prior to its official launching on the 2nd August 1985
by then Prime Minister of Malaysia, Tun Dr. Mahathir Mohamed.
This research tries to evaluate the acceptance of Takaful Malaysia insurance among
non-Muslim customers. This research will focus on the effectiveness of current
promotion tools and strategies for Family Takaful products done by Takaful Malaysia.
This study also tries to find out the perceptions and expectations of Non-Muslims
towards Takaful Malaysia products.
This paper consists of five chapters which explain the sUbject matter in stages. Chapter
1 explains the introduction and background of the study. Chapter 2 explains the literature
review, which relates to the subject studied and theoretical framework which act as a
guide to the research flow and process. For chapter 3, research methodology is
explained, which consists of methods and sampling techniques used. Data findings and
discussions are explained in chapter 4, derived from the information obtain from
respondents. And finally, chapter 5 contains summary of results and findings, which lead
to conclusions and recommendations.
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